Notes from #AMAconf 2019

We’ve gathered together the top-tips
and to-dos throughout this pear’s

AMA Conference.

Let us know what your big takeaways
were, tweet us @cog_design
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Get as close as pou
can to the people whose
lives pou are making
a difference to.

Ifyou understand your current
audience then you can

No one really is

HARD TO REACH FIND MORE PEOPLE
as long as they believe LIKE T;IEM,
youreally care. SPOT THE GAPS.
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