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• Search Marketing specialist 

• 10+ year’s experience in Digital Marketing 

• 5+ year’s experience in Arts sector 

• Co-Chair of the Board at Z-arts 

• South Asia Gallery co-curator at 
Manchester Museum

Digital Strategist, Cog Design
Nazma Noor
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What is SEO?
SEO is getting your web pages 
to show up in the search results
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• Basic elements of SEO 

• How to use keywords 

• How to choose keywords 

• Tips and new technology 

• Looking ahead to the future of SEO

What this talk is going to cover
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Three SEO Basics
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1.  
Technical 
Site Setup

2. 
Website 
Content

3. 
Backlink 
Profile
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1. Technical Site Setup
This includes: 

• Web pages that work on 
different devices - 
especially smartphones 

• Fast loading pages 

• Web pages are coded in  
an efficient way
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2. Website Content
This includes: 

• How useful / interesting / informative 
your website content is 
 
E-E-A-T  
 
Experience, Expertise, 
Authoritativeness, Trustworthiness
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2. Website Content
This includes: 

• How your pages are 
organised - structure and 
hierarchy
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2. Website Content
This includes: 

• How your content matches what users 
are searching for - keywords
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3. Backlink Profile
This includes: 

• How many other websites 
link back to yours 

• The quality of the websites 
that link back to yours 

• Which pages on your 
website they are linking to
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Website content: keywords

Keywords are the words/phrases that people  
type into search engines.
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Keywords then
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What used to work: 

• Having keyword in the domain 

• Stuffing keyword all over the page 

• Having keywords as “hidden text” Image credit: https://getseenonline.com.au
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Keywords now
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• Search engines are much more 
sophisticated 

• Searches where the user doesn’t 
even type in the keyword 

• Be mindful of keyword usage and 
don’t spam
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How to use keywords
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How to use keywords
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• Page Titles + Meta Descriptions

Page Title

Meta Description
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How to use keywords
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• Page Titles + Meta Descriptions

Meta Description

Actual Article Title

Actual Article Intro

Page Title
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• Page Titles + Meta Descriptions 

• Yoast SEO Plugin for Wordpress

How to use keywords
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• Page Titles + Meta Descriptions
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How to use keywords
• In your headings

H1

H2

H3
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How to use keywords
• On the page in your copy 

- near the top
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How to use keywords
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• In image captions but only if absolutely relevant

Suggested action, update caption to:  

“Composer and Songwriter Amy McKnight"
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How to use keywords - summary
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• Page Titles + Meta descriptions 

• In your headings 

• On-page in paragraphs - ideally near the top of the 
page 

• In image captions only when relevant
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How to choose keywords
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Get creative with keywords
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• Use your existing knowledge 
as a starting point 

• Write down all the variations 
you can think of
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Get creative with keywords
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• The “Concatenate” function can help if you’re using a 
spreadsheet
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Get creative with keywords

SEO Creativity. Keywords, AI and beyond - Nazma Noor, nazma@cogdesign.com

Review the keywords you’re already ranking for with  
Google Search Console

https://search.google.com/search-console
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Get creative with keywords
Review the keywords you’re already ranking for with  
Google Search Console
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Get creative with keywords
You can also review your Search Console data in GA4

Recommended Article: 

https://www.analyticsmania.com/
post/connect-google-search-
console-with-google-analytics-4/ 
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Get creative with keywords
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Google Auto-Suggest can also be helpful
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Get creative with keywords
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Related Searches and People also asked can also be helpful
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Get creative with keywords
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Ask your AI tool of choice

Example prompt

I'm doing some SEO optimisation. Can you help me generate a 
list of keywords - what would people be searching for on the 
theme of "family Christmas theatre show”
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Great creative with keywords
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ChatGPT3 response:
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Get creative with keywords
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Bard response:
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Get creative with keywords
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Bard response continued:
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Get creative with keywords
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You can ask your AI to build keyword combinations for you
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How to choose keywords
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Google Ads keyword planner tool
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Google Ads keyword planner tool
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How to choose keywords
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Meeting room hire example
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How to choose keywords - summary
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• Use your existing knowledge to map out variations 

• Check Google Search Console for keywords  
you’re already ranking for 

• Ask your AI of choice 

• Use Google Ads Keyword Planner to help you  
prioritise keywords  
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Future SEO considerations
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Google’s Search Generative Experience (SGE)
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Future-proofing your SEO strategy
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Keep your audience and Google’s objectives in mind…  

Does your web page offer the best response  
for a user to that query?
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Summary & recap
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• Page Titles + Meta descriptions 

• In your headings 

• On-page in paragraphs –  
ideally near the top of the page 

• In image captions only when relevant
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• Web content SEO guide pdf  
• SEO guide article 
• Optimising images article

Resources - cogdesign.com/amadigital23   
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